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RINGETTE ONTARIO
SOCIAL MEDIA GUIDELINES

2.2

DEFINITIONS

THE FOLLOWING TERM HAS THIS MEANING IN THESE GUIDELINES:

a)  SocIAL MEDIA - THE CATCH-ALL TERM THAT IS APPLIED BROADLY TO NEW COMPUTER-
MEDIATED COMMUNICATION MEDIA SUCH AS BLOGS, YOUTUBE, FACEBOOK, INSTAGRAM,
TUMBLR, SNAPCHAT, AND TWITTER

PURPOSE

THESE GUIDELINES PROVIDE COACHES AND ATHLETES WITH TIPS AND SUGGESTIONS FOR SOCIAL
MEDIA USE. COACHES AND ATHLETES ARE STRONGLY ENCOURAGED TO DEVELOP THEIR OWN
STRATEGY FOR SOCIAL MEDIA USE (EITHER WRITTEN DOWN OR NOT) AND ENSURE THAT THEIR
STRATEGY FOR SOCIAL MEDIA USE IS ACCEPTABLE PURSUANT TO THE RINGETTE ONTARIO CODE OF
CONDUCT AND ETHICS AND RINGETTE ONTARIO SOCIAL MEDIA POLICY.

GIVEN THE NATURE OF SOCIAL MEDIA AS A CONTINUALLY DEVELOPING COMMUNICATION SPHERE,
RINGETTE ONTARIO TRUSTS ITS COACHES AND ATHLETES TO USE THEIR BEST JUDGMENT WHEN
INTERACTING WITH SOCIAL MEDIA. THESE GUIDELINES ARE NOT HARD AND FAST RULES OR
BEHAVIOURAL LAWS; BUT RATHER RECOMMENDATIONS THAT WILL INFORM COACHES’ AND
ATHLETES’ BEST JUDGMENT.

SOCIAL MEDIA GUIDELINES FOR COACHES

THE FOLLOWING TIPS SHOULD BE USED BY COACHES TO INFORM THEIR OWN STRATEGY FOR SOCIAL
MEDIA USE:

a) CHOOSING NOT TO ENGAGE WITH SOCIAL MEDIA IS AN ACCEPTABLE SOCIAL MEDIA
STRATEGY. BUT YOU MUST HAVE GOOD REASONS FOR YOUR CHOICE AND BE ACTIVE IN
OTHER COMMUNICATION MEDIA

b)  DESPITE WHAT FACEBOOK SAYS, YOU ARE NOT ACTUALLY “FRIENDS” WITH ATHLETES.
RESIST COMMENTING ON ATHLETES’ PERSONAL ACTIVITIES, STATUS UPDATES, OR TWEETS
ON TWITTER

c)  CONSIDER MONITORING OR BEING GENERALLY AWARE OF ATHLETES’ PUBLIC SOCIAL
MEDIA BEHAVIOUR TO ENSURE COMPLIANCE WITH RINGETTE ONTARIO’S CODE OF
CONDUCT AND ETHICS AND SOCIAL MEDIA POLICY

d) COACHES MAY NOT DEMAND ACCESS TO AN ATHLETE’S PRIVATE POSTS ON TWITTER,
INSTAGRAM, OR FACEBOOK

e) Do NOT “FRIEND” ATHLETES ON FACEBOOK UNLESS THEY REQUEST THE CONNECTION.
NEVER PRESSURE ATHLETES TO “FRIEND” YOU
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f) IF YOU ACCEPT SOME “FRIEND” REQUESTS, OR FOLLOW ONE ATHLETE ON TWITTER OR
INSTAGRAM, YOU SHOULD ACCEPT ALL FRIEND REQUESTS AND FOLLOW ALL THE
ATHLETES. BE CAREFUL NOT TO SHOW FAVOURITISM ON SOCIAL MEDIA

g)  CONSIDER MANAGING YOUR SOCIAL MEDIA SO THAT ATHLETES DO NOT HAVE THE OPTION
TO FOLLOW YOU ON TWITTER OR “FRIEND” YOU ON FACEBOOK

h)  SEEK PERMISSION FROM ATHLETES BEFORE POSTING PICTURES OR VIDEOS OF THE
ATHLETES ON PUBLICLY AVAILABLE SOCIAL MEDIA LIKE A BLOG, INSTAGRAM, OR
YoUuTUBE

i) DO NOT USE SOCIAL MEDIA TO ‘TRAP’ ATHLETES IF THEY SAY ONE THING TO YOU IN
PERSON BUT THEIR SOCIAL MEDIA ACTIVITY REVEALS THEY WERE DOING SOMETHING
DIFFERENT

i) KEEP SELECTION DECISIONS AND OTHER OFFICIAL TEAM BUSINESS OFF SOCIAL MEDIA

k)  NEVER REQUIRE ATHLETES TO JOIN FACEBOOK, JOIN A FACEBOOK GROUP, SUBSCRIBE TO
A TWITTER FEED, OR JOIN A FACEBOOK PAGE ABOUT YOUR TEAM OR ORGANIZATION

1) IF YOU CREATE A PAGE ON FACEBOOK OR INSTAGRAM FOR YOUR TEAM OR ATHLETE, DO
NOT MAKE THIS SOCIAL MEDIA SITE THE EXCLUSIVE LOCATION FOR IMPORTANT
INFORMATION. DUPLICATE IMPORTANT INFORMATION IN MORE OFFICIAL CHANNELS
(LIKE ON A WEBSITE OR VIA EMAIL)

m) ENSURE THAT PARENTS ARE AWARE THAT SOME COACH-ATHLETE INTERACTIONS MAY
TAKE PLACE ON SOCIAL MEDIA

n)  EXERCISE APPROPRIATE DISCRETION WHEN USING SOCIAL MEDIA FOR YOUR OWN
PERSONAL COMMUNICATIONS (WITH FRIENDS, COLLEAGUES, AND OTHER ATHLETES)
WITH THE KNOWLEDGE THAT YOUR BEHAVIOUR MAY BE USED AS A MODEL BY YOUR
ATHLETES

0)  AvVOID ASSOCIATION WITH FACEBOOK GROUPS, INSTAGRAM ACCOUNTS, OR TWITTER
FEEDS WITH EXPLICIT SEXUAL CONTACT OR VIEWPOINTS THAT MIGHT OFFEND OR
COMPROMISE THE COACH-ATHLETE RELATIONSHIP

p)  NEVER MISREPRESENT YOURSELF BY USING A FAKE NAME OR FAKE PROFILE

q) BEAWARETHAT YOU MAY ACQUIRE INFORMATION ABOUT AN ATHLETE THAT IMPOSES AN
OBLIGATION OF DISCLOSURE ON YOUR PART (SUCH AS SEEING PICTURES OF UNDERAGE
ATHLETES DRINKING DURING A TRIP)

r)  ATTEMPT TO MAKE COMMUNICATION WITH ATHLETES IN SOCIAL MEDIA AS ONE-SIDED AS
POSSIBLE. BE AVAILABLE FOR ATHLETES IF THEY INITIATE CONTACT VIA SOCIAL MEDIA —
ATHLETES MAY WISH TO HAVE THIS EASY AND QUICK ACCESS TO YOU — BUT AVOID
IMPOSING YOURSELF INTO AN ATHLETE'S PERSONAL SOCIAL MEDIA SPACE UNLESS
EXPLICITLY REQUESTED TO DO SO

s)  AVOID ADDING ATHLETES TO SNAPCHAT AND DO NOT SEND SNAPCHATS TO ATHLETES
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4. SOCIAL MEDIA GUIDELINES FOR ATHLETES

4.1 THE FOLLOWING TIPS SHOULD BE USED BY ATHLETES TO INFORM THEIR OWN STRATEGY FOR SOCIAL
MEDIA USE:

a)  SET YOUR PRIVACY SETTINGS TO RESTRICT WHO CAN SEARCH FOR YOU AND WHAT
PRIVATE INFORMATION OTHER PEOPLE CAN SEE

b)  COACHES, TEAMMATES, OFFICIALS, OR OPPOSING COMPETITORS MAY ALL ADD YOU TO
FACEBOOK OR FOLLOW YOU ON INSTAGRAM OR TWITTER. YOU ARE NOT REQUIRED TO
FOLLOW ANYONE OR BE FACEBOOK FRIENDS WITH ANYONE

c)  AvOID ADDING COACHES TO SNAPCHAT AND DO NOT SEND SNAPCHATS TO COACHES

d)  IF YOU FEEL HARASSED BY SOMEONE IN A SOCIAL MEDIUM, REPORT IT TO YOUR COACH,
CLUB OFFICIAL, OR TO RINGETTE ONTARIO

e) Do NOT FEEL PRESSURE TO JOIN A FAN PAGE ON FACEBOOK OR FOLLOW A TWITTER FEED
OR INSTAGRAM ACCOUNT

f)  CONTENT POSTED ON A SOCIAL MEDIUM, RELATIVE TO YOUR PRIVACY SETTINGS, IS
CONSIDERED PUBLIC. IN MOST CASES, YOU DO NOT HAVE A REASONABLE EXPECTATION OF
PRIVACY FOR ANY MATERIAL THAT YOU POST

g)  CONTENT POSTED TO A SOCIAL MEDIUM IS ALMOST ALWAYS PERMANENT — CONSIDER
THAT OTHER INDIVIDUALS MAY TAKE SCREENCAPS OF YOUR CONTENT (EVEN SNAPCHATS)
BEFORE YOU CAN DELETE THEM

h)  AvOID POSTING PICTURES OF, OR ALLUDING TO, PARTICIPATION IN ILLEGAL ACTIVITY
SUCH AS: SPEEDING, PHYSICAL ASSAULT, HARASSMENT, DRINKING ALCOHOL (IF
UNDERAGE), AND SMOKING MARIJUANA

i)  MODEL APPROPRIATE BEHAVIOUR IN SOCIAL MEDIA BEFITTING YOUR STATUS AS A) AN

j)

ELITE ATHLETE, AND B) A MEMBER OF YOUR CLUB AND OF RINGETTE ONTARIO. AS A
REPRESENTATIVE OF RINGETTE ONTARIO, YOU HAVE AGREED TO THE RINGETTE ONTARIO
CODE OF CONDUCT AND ETHICS POLICY AND MUST FOLLOW THAT CODE WHEN YOU POST
MATERIAL AND INTERACT WITH OTHER PEOPLE THROUGH SOCIAL MEDIA

BE AWARE THAT YOUR PUBLIC FACEBOOK PAGE, INSTAGRAM ACCOUNT, OR TWITTER
FEED MAY BE MONITORED BY YOUR CLUB, COACH, OR BY RINGETTE ONTARIO AND
CONTENT OR BEHAVIOUR DEMONSTRATED IN SOCIAL MEDIA MAY BE SUBJECT TO
SANCTION UNDER THE RINGETTE ONTARIO DISCIPLINE AND COMPLAINTS POLICY

5. CLUB RESPONSIBILITIES

5.1 CLUBS SHOULD NOT ATTEMPT TO IMPOSE SOCIAL MEDIA RESTRICTIONS ONTO COACHES OR
ATHLETES. THERE ARE MANY SITUATIONS WHERE SOCIAL MEDIA CONTACT IS DESIRABLE AND
NECESSARY; YET MANY SITUATIONS WHERE SOCIAL MEDIA CONTACT IS UNWANTED AND RISKY.
COACHES AND ATHLETES SHOULD BE TRUSTED, PURSUANT TO THE RINGETTE ONTARIO CODE OF
CONDUCT AND ETHICS POLICY, TO NAVIGATE SOCIAL MEDIA USING THEIR BEST JUDGMENT.
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5.2 CLUBS SHOULD MONITOR SOCIAL MEDIA USE BY ITS ATHLETES AND COACHES AND SHOULD CONSIDER
REGULAR SURVEYS AND REVIEWS TO UNDERSTAND HOW COACHES AND ATHLETES ARE USING SOCIAL
MEDIA. COACHES AND ATHLETES MAY NEED TO BE REMINDED THAT BEHAVIOUR IN SOCIAL MEDIA IS
STILL SUBJECT TO THE RINGETTE ONTARIO CODE OF CONDUCT AND ETHICS POLICY AND RINGETTE
ONTARIO SOCIAL MEDIA POLICY.

5.3 COMPLAINTS AND CONCERNS ABOUT AN ATHLETE’S OR A COACH’S CONDUCT OR BEHAVIOUR IN
SOCIAL MEDIA CAN BE ADDRESSED UNDER THE RINGETTE ONTARIO DISCIPLINE AND COMPLAINTS
PoLicy.
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